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Ask about the campaigns he has 
worked on and he pulls out that phone 
to show shots of himself with actresses 
Jennifer Aniston and Jennifer Garner, 
both of whom he calls friends. For 
years he was the force behind the 
Cover Girl campaign and helped pick 
several of the models who made the 
brand famous, including actress Cybill 
Shepherd and model Cheryl Tiegs. 

Ask about his contributions to Penn 
Charter, though, specifically the F. 
Stone Roberts OPC ’62 Scholarship 
Fund, and he is unlikely to toot his own 
horn, but he should. Roberts created 
the fund during the Frameworks for 
the Future campaign in 2004 with an 
initial gift of $250,000, and has now 
increased it to $500,000, enough to 
fund two full scholarships, both for 
students of need from Germantown 
or East Falls. The Roberts Fund is one 
of only eight scholarship funds (out of 
120) with a value of $500,000 or more. 

A PC lifer, he grew up on Midvale 
Avenue, living around the corner from 
his classmate and best friend, Topper 
Winder OPC ’62. He recalls Friday 
night dances at the Memorial Church 
of the Good Shepherd on The Oak Road 
and seeing Grace Kelly, who lived at 
the corner of Coulter Street and Henry 
Avenue, in McMichael Park. Roberts’ 
father was a Presbyterian minister, but 

Stone Roberts OPC ’62 knows everyone.

Holding court at his usual lunch table at Smith & Wollensky steakhouse in 
Manhattan, the chief executive of the advertising agency Roberts + Langer DDB is 
one of the few regulars whose names are engraved on small brass plates mounted 
atop the chair rail. Roberts’ name has been up there so long, and been touched by so 
many people, that it is worn nearly smooth. Waiters greet him by name and are ready 
with his usual order of iced tea, with extra lemon on the side.

Roberts has been in the advertising business for 50 years, starting back in the mid-
1960s during what might be called the Mad Men days. With a laugh and a gravelly voice, 
his horn-rimmed glasses covering a face well tanned in mid-spring, he is an old-school 
raconteur, always ready with a memory full of stories and a phone full of photos.  

MAD MAN: 
Stone Roberts OPC ’62
The longtime advertising executive 
looks back and gives back.

Clockwise from left: Stone Roberts OPC ‘62 with actresses Gabrielle Union, Jennifer Garner, Olivia Holt 
and Jennifer Aniston. And, above, a candid of Stonie from the ‘62 Class Record. 

by Mark F. Bernstein OPC ’79
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sending a child to Penn Charter, even 
in those relatively more affordable days, 
was a stretch on a minister’s salary.  

A scholarship recipient throughout 
his years at Penn Charter, Roberts 
insists that he was a mediocre student 
at best. “For 13 years I hung on by the 
skin of my teeth,” he said. Still, he 
appreciates how much the faculty 
challenged him.  “If you could hang 
on for four years of Latin with Jack 
Gummere breathing down your neck, 
you should be a Rhodes Scholar.”

As he settles into storytelling mode, 
the names of other old PC teachers 
come rushing back: Henry “Bugs” 
Evans, Edwin “Ted” Shakespeare, 
William “Fuzzy” Lane, George “Buff” 
Weigand. Back in those days, Roberts 
cracks, a teacher “either had a great 
nickname or you called him ‘Sir.’”

More than half a century later, he 
still proudly cites something Weigand, 
his old baseball coach, wrote at the end 
of a season: “Every team is better with 
Stone on it.” 

That proved to be true in 
advertising, as well. After graduating 
from Grove City College, he decided 
not to follow his father’s suggestion 
that he go into law or banking, and 
landed a job in advertising instead. It 
proved to be a perfect fit. Over the 
next five decades, he managed several 
agencies, including Lintas (where 
he spent two decades) and Sullivan, 
Stauffer, Colwell and Bayles. 

To put him in Mad Men context, 
Roberts is Pete Campbell, the 
account executive responsible for 
wooing clients and serving as their 
go-between with Don Draper and 
the agency’s creative team. In that 
role, he has worked with some of the 
biggest brands in the world: L’Oreal, 
Maybelline, Johnson & Johnson, 
Bacardi and Diet Coke, which became 

Ad Age’s Brand of the Decade in the 
1980s. Some of his recent campaigns 
include Aniston’s ads for Aveeno, 
Garner’s for Neutrogena, and the Tony 
Bennett and Lady Gaga ads for Barnes 
& Noble. As he says on his firm’s 
website, “In advertising, you can only 
screw around with people’s minds for 
so long. Eventually, you have to go for 
their hearts.”

In addition to an ability to manage 
clients and an eye for what sells, 
Roberts explained his approach to 
business in a 2012 interview with 
Adweek.  “I’m a man of my word. If 
I say I’ll do something, I’ll do it. If 
somebody asks me what I think, I’ll 
tell him the truth.”

While many of his classmates are 
enjoying retirement, Roberts is having 
too much fun to slow down.  “Here’s 
the situation,” he explains, like he 
cannot believe his good fortune. 

“We’re wired into the media. I can get 
tickets to anything I want, from the 
Super Bowls to the Olympics. I get to 
work with the most beautiful women 
in the world. If somebody said I had to 
retire, I’d be home wishing I was doing 
what I’m doing now that people are 
paying me good money to do!”

Though he has become wealthy and 
successful, Roberts has never forgotten 
that he was once a scholarship student. 
He believes that it is important to help 
some of today’s students have the same 
opportunities he had.

“In addition to putting something 
back that somebody very generously 
gave to me, and the fact that I attribute 
whatever good things have happened 
to me in large part to Penn Charter, I 
honestly believe that education is the 
only answer.”

“Somebody did that for me, I figure 
the least I could do is give it back, 
right?” PC

Roberts created the F. 
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scholarships, both for students 

with financial need from 

Germantown or East Falls. The 

Roberts Fund is one of only 

eight scholarship funds (out of 

120) with a value of $500,000 

or more. 


